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Abstract. This research aims to explain the mn’alamab dropshipping system from an Islamic

economic perspective. This study uses a literature or library research method which is sourced from Marcﬁ;@flggf{
anthoritative data and sources, such as books and journals that are still relevant to the focus and 1st Revision:
discussion of this research. The results of the study concluded that allowing transactions that June 30, 2021
continue to develop in progress in the economy as long as they do not violate and do not contradict Plllblgsggzdl
Islamic principles, dropshipping transactions which have now become a custom in society are July &,
allowed as long as the perpetrator understands the procedures for transactions, becanse the system

is vnlnerable and leads to the cancellation of a contract, namely selling goods that do not belong to

him, and the development of technology greatly influenced the development of legal edicts that urged

them to be issued. However, on many sides, with the legal norms that have been summarized by

previous scholars by looking at the equality of legal ‘illat, it can be found that fast and precise

legal answers can be found to determine the law in every legal event for which there is no clear

legal provision in al- Qur'an and as-Sunnab.
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Abstrak. Penelitian ini bertujuan untuk menjelaskan sistem  m#’alamab Diterima:
dropshipping ditinjau dari perspektif ekonomi Islam. Penelitian ini meenggunakan 29 Maret 2021
metode kajian pustaka yang bersumber dari data-data dan sumber-sumber 30 letllrlezv(;;ll
otoritatif, seperti buku dan jurnal yang masih relevan dengan fokus serta bahasan Dipublikasi:
penelitian ini. Hasil penelitian menyimpulkan bahwa diperbolehkannya transaksi 8 Juli 2021

yang terus berkembang pada kemajuan dalam ekonomi selama itu tidak melanggar
dan tidak bertentangan dengan prinsip Islam, transaksi dropshipping yang
sekarang telah menjadi kebiasan di masyarakat diperbolehkan selama pelaku
mengerti tata cara dalam bertransaksi, karena dalam sistem tersebut rawan dan
mengarah pada batalnya suatu akad, yaitu menjual barang yang bukan miliknya,
dan perkembangan teknologi banyak mempengaruhi perkembangan fatwa hukum
yang mendesak untuk dikeluarkan. Akan tetapi, pada banyak sisi, dengan kaidah-
kaidah hukum yang telah dirangkum oleh para ulama terdahulu dengan melihat
pada kesamaan illat hukum dapat diketemukan jawaban hukum yang cepat dan
tepat untuk menetapkan hukum pada setiap peristiwa hukum yang belum ada
ketentuan hukum yang jelas dalam al-Qur’an dan as-Sunnah.

Kata kunci: Mu'amalah, Dropshipping, Syariah, Ekonomi Islam.
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INTRODUCTION

Human life today is inseparable from buying and selling activities, both local and
domestic as well as international, humans understand trading practices using various methods
and developing models according to the conditions of the times (Putra, 2019). Initially, buying
and selling was limited to meeting sellers and buyers directly with the means of transaction and
products being traded (Rahmayanti et al., 2020).

This kind of buying and selling process is quite effective and satisfying for both the seller
and the buyer, both of them can directly transact and see merchandise to be assessed directly
(Fitria, 2017b). The exchange of goods and services can also occur immediately, but this trading
model is conventional and very limited in penetrating a wider and more flexible scope of time
and place.

Now in the era of globalization, there is a very rapid development of information media,
which has contributed to the order of the world economy, say since the advent of the internet
and used by the wider community, trading activities have not been spared the use of this
technology (Wibowo, 2016; Aco & Endang, 2017). The internet has become a new activity space
for people in the online world, many mu amalah activities have shifted through internet media,
including buying and selling (Maryati & Masriani, 2019).

Since the advent of the internet, followed by the development of telecommunications
devices in the form of smartphones or smart phones based on iOS and Android, a new world
has emerged, namely the virtual world (Damayanti & Gemiharto, 2019). The virtual world makes
it easy for everyone to connect with each other around the world while also transcending time
and space.

Humans began to develop transactions through the internet network. Various online
buying and selling sites have started to emerge, both those owned individually and by market
place companies, such as Bukalapak, Lazada, Tokopedia and Shopee (Rismana, 2018; Febriani et
al., 2020). This is a step for traders to reach a wider range of potential consumers effectively and
efficiently so as to gain more profits. The emergence of social media such as Facebook and
Instagram did not escape the targets of traders as new locations for buying and selling online
(Kurniawan & Kosasih, 2020).

Buying and selling online uses several systems, sometimes merchants sell personal
merchandise to potential customers, resulting in two-party online transactions without
intermediaries. However, there is also buying and selling with the dropship model and the
perpetrator is called a dropshiper, where the seller actually does not own the item but only sells
other people’s items online and the goods will be sent to the buyer or buyer using on behalf of
the seller or dropshiper (Imanudi, 2019).

Dropshipping is buying and selling where the reseller or retailer does not have stock of
goods (Pitriani & Purnama, 2020). The producer or wholesaler as the dropshipper who will send
the goods directly to the customer. Profits are made from the difference in price between
wholesale and retail prices. This dropshipping system is a business that is currently in demand in
the online business because besides that it makes it easy for resellers, with the dropshipping
system, resellers don’t need to get complaints from the orderer because the shipping process is
very long (Sahil, 2019).

Buying and selling online using a personal online shop platform or on certain company
marketplaces and with a dropshipping system or not necessarily becomes a new study in
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contemporary zu alamab figh that needs to be discussed further about the law in online buying
and selling activities. The concept of buying and selling the dropshipping model has been carried
out by several researchers, including Ramadhani Khija, ludovick Uttoh (2015), Rusdiana &
Achmad Otong Bustomi (2015), Otong (2017), Hadi (2018), Nubahai (2019), and Pitriani &
Purnama (2020).

How is the law of online dropshipping buying and selling according to Islam the focus of
discussion in this paper, the researcher deliberately presents the theme to be a material for study
and discussion by academics, policy makers and the general public.

LITERATURE REVIEW

The theory, concept definitions, theoretical model frameworks can be seen in the
following study, human interaction in society will create personal interests to meet their needs
(Tijerina et al., 2020). From here will be born the rights and obligations that must be considered
as a result of fulfilling the needs of human life. Every human being has his own rights and
obligations (Brown, 2021). Therefore, the relationship between rights and obligations must be
regulated in accordance with a clear law and order so as not to harm one another (Broderick,
2020). For example, every human being will definitely need property or other people’s
belongings. To meet these needs, the practice of bartering (exchanging goods) emerged, then
direct buying and selling and now more advanced developments such as e-commerce. Practices
like this need clear legal standards to protect the rights and obligations of each. From here,
Muslim scholars undertake z#bad to formulate clear and correct “rules of the game” according to
Islamic Sharia known as figh mu’'amalat (Ghulam, 2016).

Humans are also called economic beings, because by nature they will need goods and
services throughout their life (Saefrudin, 2018). To fulfill this need, he will consider rationally
based on customs, ethics and other social institutions as a basis for relations between humans in
realizing their respective personal interests. In Islam, the fundamental philosophy of Islamic
economics is monotheism (Hilmiyah et al., 2019). This concept of tawhid affirms that Allah is
the one and only one, the creator of all creatures. Humans as creatures come from the same
creation and have equal rights and obligations as caliphs on earth (Zaroni, 2012). Therefore, in
Islamic economics there is no economic stratum, because the principle is equal distribution of
economic resources for the benefit of human life and the universe.

Currently, economic transactions using dropshipping have become the norm in the
community. Dropshipping is a transaction of buying and selling orders online, but the seller
(dropship) never stores goods and takes care of shipping goods to consumers, but the owner of
the goods (dropshipper) does it but on behalf of the online shop (dropship). At first glance,
dropshipping is similar to bai’ as-salam, especially parallel greetings (as-salam al-mawaji) in the
banking world, because the number of parties involved in the contract is the same, namely
customers, Islamic banks, and suppliers, as well as the type of contract used. is the order contract
(Rusdiana & Achmad Otong Bustomi, 2015).

In the concept of buying and selling according to Islamic economics, including
dropshipping, it has been regulated in the Qur’an and hadith. Based on this research, the
researcher can conclude that the dropshipping model of sale and purchase contract is allowed as
long as it does not contain elements that can damage it such as usury, injustice, fraud, fraud, and
the like and fulfills the principles and requirements in buying and selling according to Islam



15 | OIKONOMIKA: Jurnal Kajian Efkonomi dan Kenangan Syariah Vol.2, No.1, Juni 2021

(Imaniyati et al., 2019). And in its application that the concept of dropshipping according to
Islamic economics uses the agreement ba’ salam in accordance with the terms and conditions
that have been applied in the ba’% salam (Andri Triyawan and Suthorik Eri Nugraha, 2018).

METHOD

The research method in this study has a type of qualitative research. With a literature or
library approach. Sources of data in this study come from authoritative data and sources, such as
books and journals that are still relevant to the m#u alamah dropshipping system from an Islamic
economic perspective. Meanwhile, the data processing uses analytical content.

RESULTS AND DISCUSSION
Islamic Economic View of the Law of Sale and Purchase

Etymologically, al-bay’u gx\(buying and selling) is taking and giving something, and is a
derivative of gWl(fathom) this is the habit of Arabs who hold out their fathoms when they
enter into a sale and purchase contract to clap their hands as a sign that the contract has been
done and mutually agreed or when they exchange goods and money (Kurniawaty &
Hendrawati, 2015).

Buying and selling is a matter of mu’amalat whose laws can vary, depending on the extent
of the violation of sharia (Fitria, 2017a). Here are some buying and selling laws according to the
conditions (Apipudin, 2018):

1) Buy and sell Halal

Originally, buying and selling is something that is permissible or permissible, as stated in

the letter Al Baqarah verse 275 Allah SWT said,
ol a5as gl 4 3al

“And Allah justifies buying and selling and forbids usury”

Buying and selling is lawful if both parties are willing to buy and sell, but this will be

haram if certain things happen, for example if the buying and selling is prohibited by

Rasulullah SAW or whose meaning includes those that are prohibited by him SAW.

(Masrina, 2020).

2) Buying and selling Haram

Apart from buying and selling which is lawful, there is also buying and selling which is

haram or prohibited, the scholars classify the prohibition of buying and selling by sorting
the causes of the prohibition (Wulandari & Zulgah, 2020). Among the reasons for the
prohibition of a sale and purchase contract are:

a) Haram in connection with a contract, the prohibition of buying and selling related to
a contract that is haram is divided into two, namely: Goods that violate Sharia, the
prohibition is because the goods used as the object of the contract do not meet the
terms and conditions in the contract, such as unclean objects or goods never existed,
ot the item is destructive and does not provide any benefit, or it may not be possible
for the item to be handed over, A contract violates Sharia, for example buying and
selling that contains elements of usury and gharar of all kinds. Trading is prohibited
because there are elements of usury, including ba:’ul ‘inah, al-mnzabanab, al-muhagalab,
al-araya, al-'urbun, bainl akli’ bil kali’, and so on. Whereas trading is forbidden because

of the gharar element between buying and selling animal fetuses that are still in its
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mother’s stomach, buying and selling unripe fruit, bai’us-sinin, buying and selling fish
in the water, buying and selling of slaves who run away from the master, buying and
selling milk that is still in animal breasts, buying and selling wool that is still attached
to goats, buying and selling oil in milk, and bazuts-tsuyya (Huda, 2019).

b) Haram in connection with things outside the contract, there are two kinds of trading
which are forbidden because they are related to things outside the contract, namely:
Absolute Dhararah, for example the sale and purchase of slaves that separate the
mother and child, buying fruit juice that will be made into wine, buying and selling
what is offered or bought by his siblings, Violating Religious Prohibitions, Among
the examples of buying and selling is haram because it violates religion, for example,
buying and selling carried out when the call to prayer is heard for Friday prayers, and
buying and selling #ushaf to unbelievers (Qardhawi, 2001).

A sale and purchase transaction requires the existence of a rukun as the enforcer, where
without there, the sale and purchase becomes invalid. Generally, the scholars agree that there are
at least three things that are harmonious in a sale, namely the existence of actors, namely sellers
and buyers who meet the requirements, the existence of contracts or transactions, and the
existence of goods or services being traded. (Khulwah, 2019). If one of the pillars above is not
tulfilled then the contract is canceled and the sale and purchase is invalid.

In buying and selling, general requirements must be fulfilled which includes freedom from
defects (disgrace) which includes jahalah fabisyah (ignorance), ikrah (coercion), gharar, and other
destructive conditions. Jabalah fabisyah, namely obscurity which is fatal and will lead to disputes
between the two transacting parties, both of which are in a strong position, the nature of this
jahalah consists of the unclear object of the transaction, both in terms of type, type, and level
(quality and quantity), unclear selling price of the object of the transaction, as well as unclear
timing of payment in the context of buying and selling credit, the time must be clearly
determined so that the contract will be free from the nature of the fasid. Gharar, there is
uncertainty about the object of the transaction, both in terms of criteria or the existence of the
object. So that the existence of the object is still in doubt by the buyer (Habiburrahman et al.,
2020).

The transaction object must meet the following criteria (Yuna, 2014): a). The object of the
transaction must exist when the contract is made, it is not valid to make a transaction on
intangible goods, different from the sale and purchase of greetings, and istisna ‘, b). The object
of the transaction is the property that is allowed by syara ‘, namely property that has a beneficial
value for humans and allows it, ¢). The object of the transaction is in the possession of the seller,
may not sell goods that are in the ownership of others or are in the wild, and d). The object of
the transaction can be handed over when the contract is carried out or after the contract takes
place.

The types of buying and selling based on the exchange are generally divided into four
types, namely buying and selling greetings (orders) are buying and selling through orders, namely
buying and selling by submitting advance advance then the goods are delivered later (Mujiatun,
2013); mugayadah sale (barter) is buying and selling by exchanging goods for goods (T'sabit, 2018);
buying and selling 7utlaq is buying and selling of goods with something that has been agreed as a
means of exchange, such as money (Saidy, 2017); and buying and selling of an exchange tool
with a medium of exchange (Yanggo, 2018).
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What is Dropshipping?

Dropshipping is a trading system where traders sell products but they are not owned and
do not have inventory (stock of goods) (Mostarac et al., 2020; Pitriani & Purnama, 2020). The
seller only uses products from other places, for example goods belonging to suppliers, usually in
the form of photographs, to be marketed to consumers, if they are sold, the seller buys goods
from the supplier by asking the supplier to send goods on behalf of the seller (Kaluzhsky, 2013).

This system or method is suitable for those who are just starting a business but have
limitations in terms of experience and minimal capital, because they do not need to use large
capital and risks, because the dropshipping system is relatively very small (Witkowski et al.,
2020).

Here is the dropshipping process (Winiarski & Marcinkowski, 2020):

a.Make a list of products to be sold on the website, or through social media and chat

applications.

b. When a product is sold, the seller submits consumer purchase data to (the goods owner

or producer)

c.The buyer transfers money to the dropshipper according to the price of the goods plus

shipping costs, then the dropshipper transfers money to the producer or owner of the
goods minus the profits that have been taken.

d. If the payment goes well, the goods are sent directly by courier service and will arrive at

the buyer in a few days (Wahhab & Mujahidin, 2020).

Dropshippers never own goods directly and in buying and selling, sometimes they always
see market trends and will look for suppliers of goods that are currently being hunted by the
public (Israfilzade, 2017; Singh et al., 2018; Nurlaila, 2019; Amrita et al., 2020). Astuti’s (2018)
research results show that people’s perceptions of online buying and selling contracts are quite
good.

Dropshipping is a Buying and Selling Solution: Islamic Economic Perspective

Based on the description of the previous literature review, it is known that dropshipping
can be a current buying and selling solution, and when viewed from an Islamic economic
perspective, the following are solutions that can be offered:

The first solution, by using a Samsarah or brokerage contract, namely by establishing a
cooperation agreement with the producer, and explaining the intention to become a broker or
broker for the goods owned by the dropshipper. Furthermore, the benefits obtained through
payment or fees are in accordance with mutual agreement and can be determined by the number
of goods that have been sold, not based on the time of cooperation (Cahyo & Nashuha, 2018).

The simsar contract is someone who sells other people’s goods on the basis of the wages of
the owner of the item with the effort he has done (Fauzia, 2016). People who become
intermediaries in the trading system are called brokers, brokers and agents. In carrying out his
role as a broker, he can act on behalf of his own company, or on behalf of the owner of his
goods or commodities. Samsarah/ simsar's work in the form of brokers, distributors, agents and so
on in Islamic jurisprudence including the ijarah contract, which is a transaction utilizing the
services of others in exchange for (Bahrudin, 2019). .A/4jjarah comes from the word al-ajru which
means to replace (Sartika & Adinugraha, 2010).
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The basis for the sizsar agreement was allowed to refer to a phenomenon during the time

of the companions, Imam Bukhari said: “Ibn Sirin, Artha, Ibrahim, and Hasan saw that sizsar

was permissible”. Ibn Abbas said in a hadith it stated the meaning: “From Ibn Abbas ra, in the

case of simsar understanding, he said,” It doesn’t matter if someone says, “Sell this cloth at such a

price, however much more (from the seller) is for you. “ (HR Bukhari).

The mechanism is as follows:

1

2)

3)

The reseller as a broker or as an agent agrees with the owner of the goods, then
determines the sizsar contract agreement, for example the owner of the goods allows
the reseller to sell his goods at a price of 10,000, if he can sell the goods, the owner of
the goods will pay 10% of the price of the goods that have been sold or with an
agreement that the owner of the goods allows the reseller to sell his goods for 10,000
and the reseller adds from that price, the additional of that price becomes the property
of the reseller.

After establishing a partnership, the owner of the goods provides a photo or picture
of the goods in his possession to the reseller, then the reseller markets the goods,
either under his own company name or using the name of the company that owns the
goods.

If the reseller finds a buyer, then the reseller asks the owner of the goods for help
from the buyer through an expedition courier service.

Second solution, by using a sale and purchase contract and wakalah, which is to make a

sale and purchase contract of an item but there are still some unfulfilled requirements and pillars,

to perfect these terms and conditions, use the wakalah contract (Madinah et al., 2019). The terms

and conditions that are not fulfilled in the dropshipping system are:

P
2)

The object of buying and selling is when the contract is made

The object of sale and purchase must be proprietary. As previously explained, the

criteria for the perpetrator or contract are that he must meet the criteria for expertyah,

territory and fudhuli, fudhuli, namely people who make transactions on cases or other
people’s rights without having territory (power in ownership of goods) over other
people’s cases or rights. According to the Hanafiyah and Malikiyah schools of
thought, fudhuli is legal, but with the permission of the owner of the goods and the
person doing it has expertise in its operation. The solution is that the reseller can
become a representative of the owner of the goods to sell the goods, thus the reseller
will benefit by getting the ujroh (wages) of what is done from the owner of the goods

(Fikri, 2019). Thus the mechanism in this second solution is:

a) The reseller agrees to make a contract with the owner of the goods as a
representative in selling the goods.

b) The owner of the goods provides a detailed and clear photo and classification of
the item to the representative.

¢) The representative then markets the goods according to the information obtained
from the owner of the goods.

d) When the representative or reseller finds the buyer, then after processing the
payment, the representative asks the owner of the goods to send it to the buyer, if
there is a discrepancy in the goods, the buyer has the right &hiyar ru’yah (right to
see the commodity). Khéyar ru’yah is the right to vote for the buyer to declare valid
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or cancel the sale and purchase he has made of an object that he has not seen
when the contract took place.

The third solution is to use the salam contract system (bai ‘salam), namely buying and
selling where the price payment is submitted first, while the goods are delivered later at a
predetermined time (Saprida, 2018).

The pillars that must be fulfilled in the greeting are there is the seller and the buyer, there
are goods and money, and there is shighat (Tufik, 2020). Whereas the terms of the Salam are that
payment is made in advance, the goods become a debt to the seller, the goods can be given
according to the promised time, the size of the goods should be clear, whether the measurement,
the scale, the size or the number, according to the custom of how to sell the goods , and it is
known and mentioned the nature of the goods (Akbar, 2018).

With these characteristics and clear prices, the desire of people to buy the goods is clear
and with these clear characteristics and characteristics, it does not cause a dispute at the end of
the transaction (Abdullah & Asniati, 2021).

Thus the dropshipping system mechanism using the greeting contract is as follows:
Resellers market photos or images and determine the selling price and the benefits; when a buyer
is interested in the item, the buyer orders the item from the reseller. The buyer pays in advance
in cash for the goods ordered, then the reseller looks for the goods, when the reseller gets the
goods and according to the order, the reseller buys the goods, as well as asks the seller for help
to send them to the buyer; and in this case, if the goods delivered do not match the order, the
buyer can cancel the transaction, so the reseller is responsible for it.

CONCLUSION

Based on the description above, we can conclude the following: allowed transactions that
continue to develop in economic progress as long as they do not violate and do not contradict
Islamic principles, dropshipping transactions which have now become a custom in society are
allowed as long as the perpetrator understands the procedures for making transactions, because
the system is vulnerable and leads to the cancellation of a contract, namely selling goods that do
not belong to him, and the development of technology greatly influences the development of
legal edicts that urge to be issued. However, on many sides, with the legal norms that have been
summarized by previous scholars by looking at the equality of legal %/at, it can be found that fast
and precise legal answers can be found to determine the law in every legal event for which there
is no clear legal provision in al-Qur’an and as-Sunnah.
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